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The Hon’ble IT minister KT Rama Rao launched the ‘       Innovator’ campaign by Telangana 

State Innovation Cell on 15th September at the Pragathi Bhavan. The campaign aims to reach 

out to every member of every household to encourage them to think of themselves as problem 

solvers, and not people who merely complain. It seeks to challenge the notion that 

groundbreaking innovation happens only in million dollar companies or by technologists or 

scientists with an array of degrees. The campaign not only seeks to change the mindsets of 

individuals towards innovation and entrepreneurship by encouraging them to believe in their 

capability to innovate but also to provide the right set of tools and mechanisms for them to act 

upon such a belief. The Innovation cell plans to collaborate with various institutions during the 

course of time to make the campaign a success.  

 

On this occasion Hon’ble Minister interacted with the VCs of all Telangana Universities and 

requested them to encourage their students to actively participate in becoming innovators.  

 

As a first step to foster the roots of innovation in the state the telangana cell is collaborating with 

Startup India under the Department of Industrial Policy and Promotion for Startup India 

Telangana Yatra. Speaking on the occasion, Jayesh Ranjan, Principal Secretary to 

Government, ITE&C and Industries and Commerce Department, said, “The Startup India 

Telangana Yatra is only the first step in our numerous initiatives lined up as part of the 



#     Innovator campaign. In fact, prior to the Yatra, we have conducted activation workshops 

in colleges. We are also establishing  E-Cells and showcasing rural innovators from across the 

State in every college the Yatra visits. In future, we would like to partner with numerous schools, 

colleges, incubators, and other organizations from the innovation ecosystem to bring life to this 

campaign.” 

 

 

*KTR sir’s speech has been reproduced below in this document, kindly refer for quotes  

*Pictures have also been attached  

 

 

Hon’ble Minister Talking Points for Launch of Innovation Campaign - 15th September 

 

Para 1 - Greetings 

 

Para 2 - What is Innovation? 

● Innovation - one of the most used word in today’s time. People talk about so many types 

of innovation - disruptive innovation, process innovation, frugal innovation, business 

model innovation - I’ve heard it all. In fact, I feel that by using such terms and speaking 

of innovation only in a technology context, we have distanced ourselves from real 

innovation. People think of innovation as something that happens only in research labs, 

high-tech startup, or large companies. But if we cut it down to its simplest form - 

innovation is about doing things differently. It can be something as simple as a bakery 

baking a different kind of biscuits to stand out and make a brand out of itself. You know 

what I am talking about. Osmania Biscuits, our very own Hyderabadi delicacy. What 

started as one type of biscuit in one bakery, has since evolved into a brand in itself,  now 

competing with the likes of Britannia. 

 

Para 3 - Why Innovation is important? 

● That is precisely why innovation is so important. It enables economies to leapfrog its way 

to the top. If we look at how economies have evolved over the centuries, we see one clear 

trend - that of transition and disruption. We initially had factor or resource driven 

economies, which primarily relied on the availability of resources for their wealth. These 

are the middle-east countries with their oil or African countries with their mines. In olden 

times, India relied on gold, diamonds, jewels and so on for its wealth. The world then 

transitioned into an efficiency-driven economy with the Industrial Revolution. Europe 

has been the first to ride this wave and their growth in the last few centuries is evident. 



China’s recent growth is another example of an efficiency driven economy. India was not 

a leader in making this transition and we lost out. 

● The world is now undergoing another such transition - from an efficiency driven 

economy to an innovation driven economy. America’s growth in the last few decades is 

the best example I can think of. If we want to ride this wave, it is essential that we, as a 

State focus on innovation and build an innovation driven economy. 

● While resources can be exhausted and efficiencies can be maxed out, innovation is 

limited only by our imagination. Barely a 10-year shale oil industry in the US, largely 

driven by innovation to extract shale oil and increase extraction rates, has propelled the 

US above all the other erstwhile oil producing countries. This single factor has 

completely modified the geo-political scenario in the world. Such is the power of 

innovation. 

● We are already seeing the fact pace of this transition and it is critical that we leverage it 

and leverage it quickly. 

 

Para 4 - Previous initiatives in this space by the Government 

● Our Government’s efforts have been along these lines right from Day 1. In fact, 

immediately after I took Office, one of the first meetings I had was a brainstorming 

session to identify what the Government should do to unlock the potential of startups. 

Thus, T-Hub was born. Today, T-Hub has supported over 400 startups and has put 

Hyderabad on the global map.  

● WE-Hub, another of our initiative aimed at promoting women entrepreneurs, has also 

seen tremendous traction over the last four months.  

● However, these initiatives are just not enough. We need to go beyond supporting startups 

or entrepreneurs if we want to promote innovation. With this mandate, we set up the 

Telangana State Innovation Cell. They have a very broad scope of nurturing innovation in 

the State, including not only promoting startups across the State but also finding ways to 

make innovation a way of life here. Their initiatives such as 100 days of innovation 

through which our local innovators are celebrated by everyone are the need of the hours 

and this campaign, #     Innovator aims to do just that. 

 

Para 5 - Significance of the “#     Innovator” campaign 

● This is a key initiative for us as this is the first one to take awareness about innovation to 

the masses. In order to foster an innovation driven economy, it is critical to take 

innovation and entrepreneurship beyond the established system and to every household in 

the State. To turn this thought into action, we are launching the “#     Innovator” 

campaign to reach out to every member of every household to encourage them to think of 

themselves as problem solvers. We want to challenge the notion that groundbreaking 



innovation happens only in million dollar companies or by technologists or scientists with 

an array of degrees. 

● Previously, Telangana has been a front-runner in sending people to the US in the wake of 

IT boom.. Today, a large chunk of households have at least one NRI and even the 

children of that house is aware of the process of obtaining a visa and job abroad. This is 

so, because that topic has become a dining table conversation in these households. All it 

takes is creating one innovator in each household for innovation to become a dining table 

conversation in the State and a way of life. 

 

Para 6 - Examples of rural innovators 

● It's not a far-fetched idea that anyone can innovate, even in a rural household and even 

without formal education. In fact, Telangana is already a land of innovators, who are just 

waiting to be recognized and celebrated. 

● I can think of many inspiring stories off the top of my head. ChintakindiMalleshamGaru 

is one of them. Seeing the painful process his mother, a handloom weaver, followed to 

make PochampallyIqqat sarees, he made up his mind to ease her pain. He used a telugu-

to-english dictionary to read engineering books written in English word by word to 

finally create the ‘Asu machine’. This machine processes yarn mechanically and is now 

used by several such weavers. He was awarded the Padma Shri recently for this 

innovation.  

● Another innovator, BommaganiMallesh Goud, has over 15 highly practical innovation 

used by farmers to his name. He even got an honorary doctorate for his achievement. 

● There are many more such stories and our team has already begun documenting these 

stories in order to publicize and celebrate these heroes. 

 

Para 7 - How can we nurture innovation? 

● But this drive to do things differently and innovate does not happen overnight. It takes 

effort. We need to teach ourselves to experiment, to not follow the norm, and to do things 

differently. Only then will they develop the knack to innovate. In fact, in the book “the 

Innovators” by Walter Isaacson, he discusses a few individuals like Steve Jobs, Bill 

Gates, Larry Page and so on. One factor common to each and every one of them is that 

they have taken up projects of their own at a very young age. 

● What we have to do in Telangana is precisely that. We should encourage our children to 

identify a problem and try to solve it, instead of complaining about it. It can be a 

household problem, a community problem, or a school level problem. But if we are able 

to encourage our children to take up projects like these and work on them right from a 

school going age, then we have successfully created an innovator in our house. 

 

 

Para 8 - Startup India Telangana Yatra 



● The Startup India Telangana Yatra, conducted along with Invest India, is merely a first 

step of the campaign. It starts off today along with the #     Innovator campaign and 

goes on until 5th October. Through the Yatra, our team will be travelling to 12 districts 

and conducting workshops, awareness drives, and boot camps. The best ideas will then be 

incubated in Hyderabad. I am confident that this initiative will encourage our students 

from tier 2 and tier 3 cities of Telangana to innovate and familiarize them with the startup 

ecosystem. Ensuring this happens will unlock the huge hidden potential of these places. 

 

Para 9 - Conclusion and Call for Action 

● I want to now conclude by saying that this campaign cannot be a success without all of 

you - the citizens. Innovation cannot become a way of life if we just keep preaching 

about innovation. Each of us has to play our role - by changing our thinking and those 

around us. Only then will this campaign reach a critical mass and propel our State into an 

innovation-driven economy. I call upon each and everyone in this State to go back, think 

about one task or problem from your daily life - it can be at office, at home, at the 

community level, or elsewhere. Think about how you can innovate to solve this problem 

or make this task easier. Take a picture of yourself doing this small innovation and post it 

online on twitter or facebook with the hashtag #     Innovator. Let us show the world 

how innovative Telangana can be and make innovation our way of life. The day this 

thought process becomes a habit, this campaign will be considered a success. Thank you! 

 

 

 

 

 















 


